
 

 

This issue of  Elan  gives  you an insight into the modern day journalism , introduces you to a 
personality whose ‘passion to deliver’ has inspired & impressed many students and a sneak –
peek  into Apple’s marketing mantras.   
 
 Hope you relish reading it ! 
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“Sometimes when you innovate, you make mistakes. It is best to admit them quickly, and get on 

with improving your other innovations.”   - Steve Jobs 

                                                                                                                  - Steve Jobs 

 
 

http://www.brainyquote.com/quotes/quotes/s/stevejobs129844.html


 

One Man Academy
 

The most popular educator on YouTube does not have a Ph.D. 
He has never taught at a college or university. And he delivers 
all of his lectures from a bedroom closet. 
This upstart is Salman Khan, a 35-year-old who quit his job as a 
financial analyst to spend more time making homemade 
lecture videos in his home studio. 
 
In late 2004, Khan began tutoring his cousin Nadia in 
mathematics using Yahoo!’s Doodle notepad. When other 
relatives and friends sought similar help, he decided it would 
be more practical to distribute the tutorials on YouTube. Their 
popularity prompted Khan to quit his job in finance as a hedge 
fund analyst in 2009, and focus on the tutorials full-time. 
 
But his lectures grew into an online phenomenon-and a kind 
of protest against what he sees as a flawed educational 
system. “My single biggest goal is to try to deliver things the 
way they were delivered to me,” he said in an interview. 
Khan has stated a vision of turning the academy into a charter 
school: This could be the DNA for a physical school where 
students spend 20 percent of their day watching videos and 
doing self-paced exercises and the rest of the day building 
robots or painting pictures or composing music or whatever. 
 
The resulting videos don’t look or feel like typical college 
lectures or any of the lecture videos that traditional colleges 
put on their web sites or YouTube channels. For one thing, 
these lectures are short-about 10 minutes each. And they are 
low-tech: Viewer see only the scrawls of equations or bad 
drawings that Mr. Khan writes on his digital sketchpad 
software as he narrates. 
 
The lo-fi videos seem to work for students, many of whom 
have written glowing testimonials or even donated a few 
bucks via a PayPal link. The free videos have drawn hundreds 
of thousands of views making them more popular than the 
lectures by the Massachusetts Institute of Technology, famous 
for making course materials free, or any other  traditional 
institution online, according to the leaders of YouTube’s 
education section. 
 
But to Mr. Khan, occasional mistakes are part of his method. 
By watching him stumble through a problem, students see the 
process better, he argues. Sometimes they correct him in 
comments on his YouTube videos, and he says this makes 
students more engaged with the material. 

  
Lately, several prominent technology entrepreneurs have 
taken an interest in Mr. Khan’s model and have made 
generous contributions to the academy, which is now a non-
profit entity. 
 

 
Salman Khan : Creator of Khan Academy 
 
The Khan Academy explicitly challenges many of higher-
education’s most sacred assumption: that professional 
academics make the best teachers; that hour-long lectures are 
the best way to relate material; and that in-person teaching is 
better than videos. Mr. Khan argues that his little lecture 
disprove all of that. 
 
Bill Gates once said that, “I’d say we’ve moved about 160 IQ 
points from the hedge fund category to teaching-many-
people-in-a-leveraged-way category. It was a good day his 
wife let him quit his job.” 
 
The Khan Academy has impressed and inspired millions, 
leaving many to wonder: What if colleges could be retooled 
with new technologies in mind? 
                                                                     

Saksham  Kathuria 
 
 
 
 
 
 
 
 
 

 
Mr. Khan calls his collection of videos “Khan Academy,” and 
he lists himself as founder and faculty. That means he 
teaches every subject, and he has produced 3,400 lectures 
Since he started  in 2006.Now he records one to five lectures 
per day. 
 

 
 
 

 

Some critics have blogged that this learn-as-you-go-approach 
is no way to run an educational project-and they worry that 
the videos may contain errors or lead students astray.

"Meeting the deadlines is not good enough, beating the deadlines is my expectation."  - Dhirubhai 
Ambani 
 



Churnalism+ And The Desi Clique 

Writing something with a title comprising of the portmanteau 
of ‘churn’ and ‘journalism’ can be misleading: my article is 
hardly an exercise in linguistics or morphology. The word 
‘churnalism’was coined by Karin Wahl-Jorgensen in The 
Handbook of Journalism Studies, as mentioned in Wikipedia, 
with its ‘omniscience’ limited to the strength of its crowd-
sourcing. As the origins of the portmanteau suggest, 
Churnalism is the kind of journalism that bears a lot of 
resemblance to stock churning: as in the latter, the former 
involves excessive back-and-forth ‘trading’ of the sensibilities 
of the consumers to strike up a ‘healthy’ rating in the public 
domain; the more the masala, the more the chutnification, 
the better. Churnalism is a term that describes a number of ill 
practices in journalism today, be it plagiarism or pre-
packaged news-bites. 

 

The reason I have titled this article as Churnalism+ 
instead of just Churnalism is because the original 
definition of the term is defined as the practice of 
fishing out news reports on the basis of press-releases 
and wire-reports. As is wont of the generation, it is my 
theoretical construct –and a practice seen in certain 
cases – that a journalist today would rather 
‘manufacture’ some news than take the trouble of going 
through the PR roll. Unravel the ‘pre-packaged breaking 

news’ that you packaged initially to a gaping audience. 
 Word-play? Hardly. This is what I call Churnalism of 
GenY or Churnalism+. 

The recent case of ‘real-time coverage for capturing the 
culprits live’ of a molestation case in Guwahati and the 
subsequent hungama by the firebrand peasant-leader-
turned-moral-messiah Akhil Gogoi may be an example of 
C’ism+. It was probably because this particular case had two 
things going for it: the prime accused Amarjyoti Kalita’s 
upstart nature that led him to carry out the heinous task AND 
upload the video, and the national news channels’ quickness 
in catching the scent in time, that it came out as a serious  
crime against womanhood. Although the gravity of the crime 
was highlighted, the aftermath of the case was mostly 
embroiled in the protest marches by Gogoi against News Live, 
a front-runner among the news channels of the Assamese 
media and incidentally owned by the spouse of Himanta 
Biswa Sarma, State Minister with the portfolios of Health & 

Family Welfare, Education and Implementation of Assam 
Accord (Source: Official Website of The Govt. of Assam) and a 
man with a political clout probably next to only that of the 
CM Shri Tarun Gogoi. Though it is yet to be proven, the very 
idea of C’ism+ being practiced in Indian media is not ill-
founded. 

C’ism+ is a dangerous tool in the hands of a media hungry for 
kudos even at the expense of morality and ethics. If there is 
even an iota of truth in the allegations that Akhil Gogoi is 
levelling against News Live, then the whole idea of media-
liberty and unhindered freedom of expression stands as a 
flawed practice that needs censure. It is like the fake-
encounters that certain police-personnel carry out for petty 
gratification. Such incidents only project a crude cut in the 
gem that our forebears envisioned the media as, in our 
country. 

I would probably not be wrong in including the concept of 
paid news that is largely practiced in print media. Paid news 
has been a major issue plaguing the Indian media. The Radia-
tapes incident brought to the fore the appreciable amount of 
influence that lobbyists have on the Indian media. Something 
that had dimensions relating to rural India was the case of 
GM Bt. Cotton crops in India. The furore over the rosy picture 
that a certain nation daily had sketched of the ground reality 
received national attention. This was a blatant and 
condemnable attempt by certain media-persons to condition 
the views of a section of society to the line they had been 
paid to portray. Thankfully, awareness generation of any 
contemporary society is not confined to a single channel of 
news today. Even with the clamour of the news-channels on 
television with all their Breaking News and special reports 
streaming out of the idiot box every passing hour, and the 
dailies with their op-eds, the viewer/reader often fails to look 
through the veils of biased reportage. 

Gone are the days when Doordarshan and AIR were the 
iconic elements of Indian media. Gone are the days when 
ideals were sacrosanct for the scribes. C’ism+ is a reality of 
the day and needs to be fought against in the same spirit as 
we are all fighting for a potent Lok-Pal. I would like to 
conclude with a quote by Graham Greene that aptly 
describes the irony of our age: 

A petty reason perhaps why novelists more and more try to 
keep a distance from journalists is that novelists are trying to 
write the truth and journalists are trying to write fiction. 

Mrittunjoy Guha Majumdar  
(a student of Physics at St. Stephen’s College) 

 
 

 

         “ More collaboration & better communication often act as solutions in themselves. ” 

 

http://www.youthkiawaaz.com/2012/07/guwahati-girls-public-molestation-a-shame-on-humanity/
http://www.youthkiawaaz.com/2012/08/rumours-about-attacks-north-eastern-exodus-in-bangalore/
http://www.youthkiawaaz.com/2012/08/churnalism-and-the-desi-clique-on-churned-news-and-more/online-news/


MARK: The Man behind Apple? 

Apple bags 2012 CMO Survey Award for its 

Marketing Excellence. 

 

An achievement worth applauding. Over the years 

Apple has successfully managed to ensconce itself 

in the clique of premium product providing 

companies. Steve has played a cardinal role in 

making Apple world’s most valuable company but 

it’s not a single person effort. There is a group of 

some of the finest minds on the planet who are 

driving Apple towards success. 

 

Obviously not a days’ achievement. The story goes 

back to 1977 when Apple Inc. (then Apple 

Computer Inc.) was incorporated. Jobs recruited 

Mike Markkula to devise a business plan for the 

incipient company. Markkulla was of the view that 

a company is never started with the goal of getting 

rich but to make something you believe in. This 

ensures long term growth of the company. 

 

To achieve the purpose incumbent Mike Markkula 

devised a 3-point marketing philosophy for the 

company.  
 

                                

                    
 
 

The success of this philosophy can be ascertained 

from the fact that Apple has managed to keep these 

principles intact at the core of its business 

philosophy even after 35 years and how it has done 

so in such a dynamic environment remains a 

conundrum. 

 

Mark talked about Empathy, Focus and Impute as 

the 3 main principles of the marketing philosophy. 

They were simple and clear which gives us inkling 

as to why these remain with company even today. 
 
 
 
 

 

Mark described empathy as an intimate connection 

with the feelings of the customer. He believed that a 

company should understand and serve the customer 

better than anyone else in the industry. 

 

He explained that focus means to forget ‘everything 

else’ that is in order to do a good job of those things 

that we decide to do, we must eliminate all of the 

unimportant opportunities. 

 

        
 

Third and the most important, though awkwardly 

named, was impute. Impute means to hold someone 

responsible for something but here it meant 

something different .Mark was of the view that one 

should make sure that every little one does serves. 

He supported the argument that people do judge a 

book by its cover. He said, “We may have the best 

product, the highest quality, the most useful 

software etc.; if we present them in a slipshod 

manner, they will be perceived as slipshod; if we 

present them in a creative, professional manner, we 

will impute the desired qualities.” That is why they 

say, 

 

 “If you don’t have an iphone, well, you don’t 

have an iphone.” 

 

Swati Jain & Avish Ahlawat 
 
 

Time for some CREATIVITY !! 

EMPATHY 

IMPUTE 

FOCUS 

A market analyst is an expert who will know tomorrow why the things he predicted yesterday didn’t 

happen today. 

 



CREATIVITY: Inborn or Created ? 
 
Creativity, we’ve often heard of this word. 
Probably used it many a times in our 
conversations. But have we ever wondered 
what creativity is all about?  
For some people creativity is merely a tool, 
it does not convey skill. For a dedicated 
few, it’s an ongoing curiosity,the desire and 
habit of looking more deeply into things 
than others care to, the habit of comparing 
stimulus with result, and a habit for 
qualitative discrimination.  
 
Usually, creativity comes after many hours 
of work. However it may not always be in 
born it can also be created. While nobody 
can deny the fact that some people seem 
to be blessed with particular creative 
leanings, but it’s a fact that anyone can 
increase their chances of coming up with 
new and original ideas, if they only 
immerse themselves in the little understood 
process of creation. 
 
A number of personality traits have been 
shown to be associated with creative 
productivity. A high degree of self-
confidence is a basic need for an individual 
that aims to create something new, so is 
unconventional thought and curiosity. In 
order to practice creativity, one must be a 
master of his particular domain, while also 
having the autonomy to explore and the 
flexibility to step outside of the box. 

                                                          Radhika Sharma 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
“ Thinking Money “ by Srishti Garg 
 

What economic model correctly forecasts the outlook for the European economy: A double-

dip recession, a V-shaped recovery, or something else? 

Well it’s like a bathtub. A steep decline, then a period of stagnation, then it goes down the 

drain. 

 


